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[Note: Due to company privacy policies, I don't have permission to share the
website address publicly. However, if you are interested in working with me, I'd
be happy to share it with you via a Google Meet or Zoom call. You can also reach
out to me on social media.]

Click & Impressions: (UC)

Search type: WEB

From March to May, “Unified Course” received 87 clicks from the web, as reported by
Google Search Console (GSC).

From June to August, the total clicks increased to 222, marking a growth of 155.2%.
This means there were 135 more clicks during this period.

Moreover, between March and May, there were a total of 4.83K impressions.
Impressively, during the same period, impressions soared to 21.7K, signifying a
substantial increase of 349.9%.

https://www.linkedin.com/in/fahimsumon/
https://www.facebook.com/fahimsumon2/
https://www.instagram.com/fahimsumon2/


Keyword Position Overview:

In July, the first half of “Unified Course's” 9 keywords appeared on the first page of
Google, 4 keywords were on the second page, and 5 keywords were on the third page.

By the end of August, the performance of "Unified Course" showed remarkable
progress. The number of keywords on the first page increased to 34, indicating a
growth of 277.8%. Additionally, 26 keywords were now on the second page, and 42
keywords were on the third page.

Backlinks Profile

May-June | (DA/PA)

July-Aug | (DA/PA)



The Domain Authority (DA) saw a 3-point increase, rising from 3 to 6, signifying a
growth of 200%.

Similarly, the Page Authority (PA) exhibited a substantial 8-point increase, advancing
from 11 to 19, marking a remarkable growth of 173%.
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